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1. Guide 
 

Clause Heading Comments 

N/A 

 

 

 

 

N/A 

 

Overarching comment 

Vector AMS Australia support the concept of the creation and ongoing maintainance of a ‘B2B Guide’ 

providing context to the application of B2B Transactions between market participants.   

Vector AMS Australia recognises that continuing work on the B2B Guide to a point that it provides 

comprehensive context to the application of market TXN’s for the deliver regulated and unregulated services 

has some value, especially for new market entrants. Vector AMS Australia also understand that this is outside 

the remit of the current consultation but suggest that this may be taken to the IEC for discussion. 

Changes recommended might include:  

- Separation of existing B2B Guide clauses by service type and meter types ‘5, 6 & 4a’ &  Meter Type ‘4’ 

i.e. separation of  Regulated & Non-Regulated Service Providers 

- E2E Service delivery illustrations for standard services for all meter types 

- Reference to MC and ENM roles within each documented service 

 N/A 
1. Introduction, 1.1 

Purpose and Scope 

Vector AMS Australia recommend including clarification in this section that the B2B Guide includes reference 

to both Regulated and Non Regulated services and service providers across the NEM.  

N/A 1. Introduction Vector AMS Australia recommend minor edit to this clause:  
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1.1 Purpose and Scope (a) The B2B WG It was determined that certain content in the B2B Procedures up to v2.2 was no 

longer appropriate in a Procedure due to the nature of the Rule changes.   

N/A 

 
 

3. COMMUNICATIONS 

MODEL 

3.3 Notified Parties 

Vector AMS Australia request insertion of the missing hyperlink in this clause:  
 

(f) The suggested Notified Parties for each B2B Communication is defined in Error! Reference source 

not found..  

N/A 

3.4 Business 

Communication Model 

Changes, (c) & (d) 

Vector AMS Australia recommend an illustration to place these clauses into illustrative context. 

N/A 
Table of B2B 

Communications 

Vector AMS Australia recommend the inclusion of the following information in this table: 

- Initiator:  Inclusion of Current or Prospective RB role 

N/A 

5.3.1.1 Meter Exchange 

Notification (MXN) 

Vector AMS Australia have recommended the deletion of the MXN OWN payload (in B2B OWN Consulation 

response) as there has been no indication this transaction payload will be utilised across the Australian 

National POC programme.   

N/A 

6.3.2 Meter Exchange 

Notification (MXN) 

Vector AMS Australia have recommended the deletion of the MXN OWN payload (in B2B OWN Consultation 

response) as there has been no indication this transaction payload will be utilised across the Australian 

National POC programme.   

N/A 

6.3.3 Network Tariff 

Notification (NTN) 

Vector AMS Australia recommend inclusion of new clauses identifying: 

- a DB will discuss the use of NTN with RB’s prior to use 

- Upon receipt, RB will perform analysis and determine if meter exchange is required 

- RB will raise request to change metering if required to do so 

N/A 6.4 Planned Interruption 
Vector AMS Australia request clarification, and subsequent inclusion, of the following:  
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Notification (PIN) - For many impacted customers, across many NMI’s, who will perform analysis on isolation of many 

customers?  

- Is the party raising the PIN responsible for customer communications?  

 


